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CASE STUDY 

Building a Personal Brand with Purpose:​
A Strategic Positioning Framework for an Image Consultant 

Overview 

Every professional has a personal brand, whether they actively manage it or not. A personal 
brand is not self-promotion. It is a reputation. It is what people think when they hear your name, 
what they find when they search for you online, and how they describe you when you are not in 
the room. 

This case study explores how a personal brand can be intentionally shaped to create greater 
clarity, credibility, and professional impact. 

Step 1: Define the Goal 

The first step in building a personal brand is understanding what it should help accomplish. 

The goal is to position the consultant as a trusted authority in image management, executive 
presence, colour psychology, fashion psychology, and personal branding while expanding 
visibility across professional and global audiences. 

Desired Outcomes 

• Increase professional credibility 

• Strengthen industry authority 

• Create speaking and event opportunities 

• Expand digital visibility 

• Build a globally relevant personal brand 

 

Step 2: Define What You Want To Be Known For 

A personal brand is not a job title. 

It is the unique combination of expertise, values, and impact that people associate with a 
professional. 

Positioning Statement 

https://www.instagram.com/imagebyneha/


An Image Consultant helping professionals build confidence, credibility, and executive presence 
through image management, colour psychology, fashion psychology, and personal branding. 

Core Areas of Expertise 

• Executive Presence 

• Image Management 

• Personal Branding 

• Colour Psychology 

• Fashion Psychology 

• Professional Communication 

• Global Professional Presence 

 

Step 3: Identify the Audience 

A personal brand is not about the individual alone. 

It is about the people who benefit from that individual's knowledge and expertise. 

Primary Audience 

• Corporate Professionals 

• Entrepreneurs 

• Senior Leaders 

• Public Speakers 

• Women Professionals 

• Students and Emerging Leaders 

• Global Professionals navigating international environments 

 

Step 4: Create a Mission Statement 

Mission Statement 



I help professionals align their appearance, communication, and personal brand with their 
professional aspirations so they can build confidence, strengthen credibility, and create 
meaningful impact in their careers and communities. 

 

Step 5: Build a Consistent Digital Presence 

A strong personal brand requires consistency across every touchpoint. 

Website 

Serve as the central hub of expertise, services, speaking engagements, client stories, and 
thought leadership. 

LinkedIn 

Share professional insights, industry perspectives, event participation, and educational content. 

Instagram 

Use visual storytelling to demonstrate image transformation, colour psychology, styling insights, 
and personal branding principles. 

Events and Public Presence 

Speaking engagements, workshops, conferences, panel discussions, and professional 
networking events should reinforce the same positioning and mission. 

 

Strategic Outcome 

The result is a personal brand that is clear, memorable, and differentiated. 

Rather than being known only as an image consultant, the professional becomes recognized as 
a trusted authority helping individuals build confidence, credibility, executive presence, and 
personal influence in an increasingly connected world. 

Key Insight 

Your reputation already exists. 

The opportunity is to intentionally shape and communicate it in a way that reflects your 
expertise, values, and the impact you want to create. 

 


